
+
American
Cancer
Society.

Rg Cã!V E
September tI,2OI7

Postal Regulatory Commission
90L New York Avenue NW, Suite 200
Washingto n, DC 20268-000L

¡fii SIP lB P 3' ûB

PÛ5TÂL fiiGULATÛ;ìY
i 8t-iir iSS:rlii

RE: Docket No. RM 2OL7-I2

Dear Commissioners:

I am writing on behalf of The American Cancer Society, our mail responsive donors_and, most
importantly, those we serve. We rely on the U.S. Mail to raise funds and communicate with our
supporters and constituents. Without the mail, our revenues would decline and, as a
consequence, so would our ability to fund our mission.

We rely on the discounted non-profit rates to help us manage costs, as it is our largest
fundraising expense. Raisingthe non-profit rate would mean a reduction in our use of the mail,
causing a reduction in our revenues, and, in turn, a reduction in our abilityto serve those
impacted by cancer. This year, more than 1.6 million people nationwide will likely be diagnosed
with cancer. The gifts we get through the mail help save lives by funding lifesaving research and
providing essential programs and services for prevention and early detection, patient support,
and the trusted information cancer patients and their families need.

Respectfully, we ask you do not change the current system for calculating nonprofit rates

Sincerely,

Catharine Holihan
Sr. Director, Marketing Operations
American Cancer Society

Global Headquarters
250 Williams Street NW, Atlanta, cA 30303-1002


